


ONE ARROW FROM PARIS
PARIS 2024 SELECTION STORY

THREE DAYS.
265+ ARROWS.
2,700+ POINTS.
THREE POINTS.
ONE ARROW.

The Paris 2024 selection event combined the national ranking round,
Oceania ranking round and a closed-door matchplay series.

Across more than 265 scored arrows and cumulative scores
exceeding 2,700 points, Thomas ultimately missed selection by just
three points - effectively one arrow.

PARIS WAS THE MARGIN.

LA IS THE NEXT CHAPTER.
The LA 2028 objective is grounded in an existing high-performance
pathway, not just future ambition.

ONE PARTNER CLOSER TO LA.
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THE ATHLETE
INTERNATIONAL PARA SPORT + PROFESSIONAL LEADERSHIP

THOMAS HOLLAND
AUSTRALIAN INTERNATIONAL PARA ARCHER

Thomas competes in Men's Recurve Open and represents
Australia internationally. He is Queensland-based and trains
within the Australian high-performance para-archery
environment, including support through the Queensland
Academy of Sport.

Before focusing on archery, Thomas competed internationally
in wheelchair basketball, winning three international bronze
medals, including bronze at the 2017 U23 Men's World
Wheelchair Basketball Championships in Toronto.

TWO PARA SPORTS
Experience across international wheelchair
basketball and elite individual para
archery.

AUSTRALIAN REPRESENTATION
World Championships experience and
national-team environments.

ATHLETE LEADERSHIP
Archery Australia Athletes Committee and
SQAS Management Committee.

CURRENT CAMPAIGN GOLD COAST 2027 -> LOS ANGELES 2028
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THE TRAJECTORY
RESULTS THAT SUPPORT THE NEXT STEP

FROM NEAR-SELECTION

TO INTERNATIONAL RESULTS

621
70 m PB
Worlds 2025

26 / 57
QUALIFICATION
Gwangju

6TH
TEAM
Worlds

4TH
TEAM
Bangkok

PERFORMANCE PROGRESSION

PARIS 2024 3 points / one arrow
from selection

GWANGJU 2025 621 PB
26th / 57 | Team 6th

BANGKOK 2026 Team 4th
further team progression

GOLD COAST 2027 Home Worlds
major campaign focus

LA 2028 Selection objective
next Paralympic campaign

OFFICIAL RESULTS

Gwangju 2025
ianseo.net/Details.php?toId=24449

Bangkok 2026
ianseo.net/Details.php?toId=27148
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BEYOND THE RANGE
HIGH PERFORMANCE, ON AND OFF THE RANGE

MANAGER - AUDIT & ASSURANCE
CHARTERED ACCOUNTANT (CA ANZ)

Thomas combines international high-performance sport with a
management-level professional career. He has more than seven
years of professional experience, including previous experience
with EY and his current role with Vincents.

PROFESSIONAL EXPERIENCE

Financial statement audit & review

AFSL engagements

Government & not-for-profit

Schools & education

Governance & assurance

Internal audit & compliance

TRAINING COMMITMENT

20+ HOURS / WEEK
INCLUDING TRAINING TRAVEL

Five scheduled training sessions each week, plus travel, recovery,
equipment preparation, camps and competition.

LEADERSHIP & GOVERNANCE

ARCHERY AUSTRALIA
Athletes Committee - athlete voice and representation within the
sport.

SQAS MANAGEMENT COMMITTEE
Governance involvement and a broader perspective on athlete and
organisational decision-making.
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WHY PARTNER WITH THOMAS?
A PLATFORM, NOT JUST A LOGO

A PARTNERSHIP CAN CONNECT
PERFORMANCE + PEOPLE + PURPOSE
Thomas offers a distinctive combination of international para sport,
professional leadership and authentic disability representation.
Partnerships are built around what matters to the organisation - not a fixed
logo-placement package.

BRAND & DIGITAL CONTENT
Authentic campaign storytelling, competition updates, product integration
and partner recognition.

CORPORATE ENGAGEMENT
Speaking, staff engagement, client events and high-performance
conversations.

COMMUNITY & INCLUSION
Authentic para-sport and disability inclusion activation without pity-based
storytelling.

PERFORMANCE & PRECISION
A natural fit for brands built around engineering, technology, reliability and
decision-making.

THE COMMERCIAL IDEA

JOIN BEFORE THE BIGGEST
MOMENTS ARRIVE.
Gold Coast 2027 creates a timely Australian activation point; LA 2028 gives the
relationship a longer-term story.
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WAYS TO PARTNER
FLEXIBLE SUPPORT. MEASURABLE VALUE.

THREE WAYS TO JOIN THE CAMPAIGN

01

FINANCIAL SPONSORSHIP

Direct support that helps fund international
competition, travel, training, camps and the
broader Gold Coast 2027 -> LA 2028
campaign.

02

IN-KIND SUPPORT

Flights, accommodation, transport, equipment,
technology, professional services, food,
recovery and other costs that directly reduce
campaign expenditure.

03

NETWORKING & ACCESS

Introductions, events, corporate networks,
media access and connections that can
expand the campaign beyond traditional
sponsorship.

WHAT YOUR SUPPORT ENABLES

International competition & entry
costs

Flights, accommodation & ground
transport

Training camps & high-performance
preparation

Equipment, technology &
performance services

Recovery, nutrition & competition
logistics

More time and resources directed to
the campaign

EXAMPLE BESPOKE ACTIVATION

Corporate partner: athlete keynote + staff engagement +
branded campaign content + competition updates + website
recognition + inclusion activation.

POTENTIAL PARTNER ACTIVATION

Social & digital content Corporate speaking Staff engagement Client events

Brand photography Product integration Disability inclusion Bespoke campaigns

CUSTOM BY DESIGN

The final partnership is built around the organisation's objectives, Thomas's commitments and what can be delivered authentically.
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BE PART OF

THE NEXT ARROW.
JOIN THE CAMPAIGN BEFORE GOLD COAST 2027.

LET'S CREATE WHAT'S NEXT.

partnerships@thomasholland.com.au

thomasholland.com.au

GOLD COAST 2027  ->  LOS ANGELES 2028

EXPLORE THE JOURNEY

OFFICIAL RESULTS

Gwangju 2025: ianseo.net/Details.php?toId=24449

Bangkok 2026: ianseo.net/Details.php?toId=27148

QAS branding shown within supplied athlete photography does not imply endorsement of prospective partners.


